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About GiveIndia
GiveIndia was conceptualised in December 1999 and formally registered as GIVE Foundation on April 28, 2000, as a nonprofit 
company u/s25 of the Companies Act, 1956, in Ahmedabad, Gujarat. 

Our mission is to promote efficient and effective giving that provides greater opportunities for the poor in India.

A strong "giving" culture where Indians donate 2% of their income every year to give the poor a chance. A vibrant "philanthropy 
marketplace" to ensure that the most efficient and effective nonprofits get access to the most resources.

The fundamental premise of our operating model is that the donor is an "investor" looking for “social returns” (most commonly 
the satisfaction of knowing that their money made a difference to someone else's life). 

Over the last 8 years, GiveIndia has evolved and introduced several new services & activities; these include

 www.GiveIndia.org is an online portal that allows donors to donate directly to any of the "listed" nonprofit 
organisations. Organisations that meet the Credibility Alliance norms and certain other objective criteria are listed on GiveIndia.

 The Payroll Giving programme allows employees of member companies to contribute a fixed sum (as low as 
Rs50) every month to charity through their payroll. The automated system employed by GiveIndia allows donors to choose the 
specific projects they wish to support with their contributions.

- This service covers identification of organisations/projects for high value individual,corporate and institutional 
donors to support,appraisals, monitoring and evaluation of grants to ensure effective and efficent utilisation

GiveIndia acknowledges the exceptional support it continues to receive from the ICICI Group, covering not just financial 
assistance, but a range of other partnerships. GiveIndia also thanks Rediff.com for providing significant help during the course of 
the year.

The list of Directors is provided on page 12 of this report. A list of staff and key volunteers is provided on the inside back cover.
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Putting a number to the impact on people's lives is 
always a difficult challenge for an organisation like 
GiveIndia. Thousands of donors choose the way they 
would like to reach out and make a difference. This could 
range from providing a meal for Rs1,200 which has an 
immediate, tangible though minor impact on say 30 
children for a day, to sponsoring billboards and 
campaigns for Rs10,000, that have the extremely 
difficult-to-measure impact of influencing, however 
imperceptibly, the opinions of say 50,000 people and 
striking at the root of various issues. 

In this latter case, the 50,000 people influenced are not 
the beneficiaries- it is the people affected by their 
resulting actions or inactions- and measuring that would 
be even more difficult, if not impossible. So how does 
one add it all up? Do we say that the total lives impacted 
is 50,030? 

Who decides (and how) whether saving a tree today (and 
hence lives tomorrow), equals helping a person with 
disability walk today, or not? Or it is more useful to teach 
100 children to read, even if without any understanding 
of what they read, or to make sure that 1 child gets an 
education that will allow her to compete with the best in 
the world?

GiveIndia's thesis, as a "philanthropy exchange", is that 
thousands of individual donors, exercising their own 
judgement through the donation choices they make, will 
collectively take far better decisions than any group of 
"experts" in development. Our belief is that a large 
number of engaged individuals taking collective 
responsibility for the challenge will have a far greater 
impact than a centralised use of the money they 
contribute. 

Resources Mobilised 07-08 06-07 05-06

Funds Raised Online 171.4 146.2 89.2

Funds Raised Offline 967.4 731.4 505.2

Payroll Giving 353.9 204.7 95.2

Give2India 123.6 31.0 107.9

Grants to Channel Partners 0.0 22.3 15.0

Grants to other NGOs 221.1 82.1 8.2

Disaster Relief 0.0 0.0 117.4

Funds channeled directly to NGOs 160.0 168.0 200.0

includes US, UK and India contributions

Regular Direct Contributions 1,837.4 1,217.7 820.7

Total Direct Contributions 1,837.4 1,217.7 938.0

Direct + Indirect Contributions 1,997.4 1,385.7 1,138.0

All figures are Rs in lacs

GiveIndia therefore follows a simple approach to 
measure its own performance... the total volume of 
funds it channels to various nonprofits during a year and 
the number of donors it has reached out to. In due 
course, we hope to add the level of engagement of 
donors as a key additional metric. In doing so, GiveIndia 
ensures that it operates within a maximum cost of 9.1% 
of the total donations raised, and assesses its own 
"viability" at all times by trying hard to cover all expenses 
through "earned" income. 
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Projects supported by 
donors through GiveIndia

the power to change lives

The year 2007-08 saw retail (individual) giving at 
GiveIndia grow even further, driven by the Payroll Giving 
programme of GiveIndia. The programme scaled up from 
8,000 employees of 8 companies donating Rs20 lacs a 
month to 23,000 employees of over 30 companies, 
donating more than Rs50 lacs a month, within the year. 
This contributed significantly to the total number of 
individuals donating through GiveIndia in the year - about 
50,000.

Total direct contributions during the year grew by 51% 
over the last year to reach Rs18.4 crores in 2007-08. 
Internet driven fundraising grew by 17%. We lost a prime 
link on the Rediff.com home page during the year, so 
effectively, the rest of the online giving grew by over 30%. 

 Within offline funds raised, there was marginal or no 
growth in the Marathon segment. GiveIndia was unable to 
implement a variety of donor friendly measures to 
increase the levels of giving through these events, or to 
encourage more people to raise money for a cause, due 
to restrictions or inadequate support from the event 
promoters. As a consequence, we decided to withdraw 
from the marathons beginning 2008. The year 2007-08 
thus saw the last time that GiveIndia participated in the 
Mumbai and Delhi marathons.

Reflecting this shift in mix towards the resource intensive 
Payroll Giving programme, and thanks to significant 
additional investments in technology, GiveIndia's costs 
during the year rose by almost 36%, while earned income 
stayed even at Rs101 lacs. However, expenditure as a % 
of the total funds channelled continued to dip, reaching 
new lows of 8% of direct funds and 7% of total funds 
respectively in the year.

Other Performance Indicators 07-08 06-07 05-06

Fee based income* 101.2 101.2 46.6

Investment income* 37.6 27.8 9.9

Expenditure* 145.5 107.2 90.6

Earned income as % of expenditure 70% 94% 51%

Expenditure as % of funds 8% 9% 11%

chanelled directly

Expenditure as % of total 7% 8% 8%

funds channelled

Manpower 34 31 23
* All figures are Rs in lacs
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How GiveIndia Works

GiveIndia operates as a "philanthrophy marketplace" that 
connects donors with NGOs that work on several 
different causes, much like a stock exchange would 
conect investors with companies accros a wide range of 
sectors. The diagram below indicates how a donor's 
money would travel to make a difference to the life of 
someone s/he would choose to support:

Each donor, through GiveIndia, can search for and 
identify an NGO that s/he would like to support, from a list 
of over 100 NGOs that have been certified to meet high 
s t a n d a r d s  o f  t r a n s p a r e n c y  a n d  p u b l i c  
accountability.These NGOs have emerged from over 
2000 that have been screened by GiveIndia over the last 
7 years. Donors can read about each organisation's 
mission, its key achievements, stories of the difference it 
made to someone's life, the financial statements and 
disclosures of the organisation, including information 
about the Board, while making their choice.

The donor then chooses a specific project that s/he 
would like to support, from among the various projects 
of that organisation, thus picking a very specific 
"donation option". The GiveIndia site currently offers 
more than 300 such "donation options" to potential 
donors, ranging from sponsoring a child's education to 
providing drinking water in villages, empowering women 
through self help group formation and more.Donation 
options typically range from as little as Rs600 to provide 
smokeless chulhas in 4 rural homes, to Rs1,000 for a 
cataract operation that will restore eyesight.

As part of getting listed on the Giveindia site, each NGO 
undertakes to provide every donor a feedback report 
(see above a sample feedback report) describing how 
his/her contribution was used,giving the specific details 
of the person(s) benefiting in a manner that the donor can 
choose to verfy independently if s/he so chooses. Often, 
these repor ts carry photographs as additional 
support.While such reports are commonly seen in child 
sponsorship programmes, what is unique about 
GiveIndia is that it helps NGOs working across the entire 
spectrum of causes create such "donation options" from 
its projects, and provide individual feedback reports to 
every donor, be it a donation for health & sanitation, or 
livelihood promotion or services for the elderly, disabled 
or children.
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Internet Giving
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Online giving on GiveIndia.org continued to grow this 
year, with nearly 4,000 donations worth Rs1.7 crore 
being made through the site.

Keeping user experience in mind, several changes were 
made and new functionalities introduced to the website 
through the year.

In our endeavor to improve user friendliness of the 
website, we revamped our Payroll Giving section, the 
look and feel of our Help Centre and newsletter as well as 
improved upon email communication that we send out 
regularly to our users. In addition, using learnings from 
the GiveIndia-Rediff initiative, specific steps were taken 
to attract more users to the site by improving on the 
website's search engine optimization.

One of our biggest achievements this year has been the 
launch of iGive. iGive enables any person wishing to raise 
funds for a particular cause to create their own online 
fundraising page, and reach out to a much wider 
audience; thus empowering each individual to become a 
"fundraiser" for a cause that s/he is passionate about, 
using the internet as a medium. Rs.6.7 lakhs was raised 
though personal iGive pages this year; and Rs. 50 lakhs 
through pages created specifically for the two 
marathons.

To enable GiveWorld.org users to avail of these and other 
benefits, the site was merged into GiveIndia.org.

Our relationship with the online portal, Rediff.com 
entered its third year. We would like to thank Rediff.com 
for its free marketing support, which included sending 
out monthly direct mailers as well as hosting textlinks, 
banners and recently, classifieds too on its site. Their 
offline NRI-targeted newspaper, India Abroad, also 
carried a full-page advertisement on GiveIndia in the 
month of March.

While ICICI Bank continued its support through well-
timed direct mailers in the month of March to inform its 
users of tax benefits on making a donation, a new 
relationship with the matrimonial service provider, 
Shaadi.com, was forged mid-year. This tie up invites 
couples to make donations to their chosen cause as part 
of their wedding celebrations.

A special thanks to MakeMyTrip.com for a month-long 
promotion in March; wherein visitors who made a 
donation of Rs. 2500 and above on GiveIndia.org were 
rewarded with a travel coupon worth Rs. 250  for their 
next purchase on MakeMyTrip.com. 
 
Our thanks also to our other supporters who have helped 
promote GiveIndia through their Websites - CNN IBN, 
Ebay, HDFC Bank, HDFC Securities and Webdunia; and to 
Netscribes, for their design support.

Development of the site continues. While there are plans 
to introduce a host of varied features to enhance user 
experience on the site, we await approval from Google for 
a grant which will help in promoting a whole lot more 
traffic to the website.
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Payroll Giving

In many ways, 2007-08 has been the turning point for 
Payroll Giving.

While in 05-06, we had 3 new companies implementing 
the programme, and in 06-07, 4 new companies, 07-08 
had 22 new companies launching the programme. 
These include Bajaj Allianz General Insurance and HDFC 
Standard Life from the Insurance sector,  Genpact, WNS, 
First Advantage and Adventity from the BPOs, KPMG and 
McKinsey from consulting,  Star News and Zee News 
from the media, and Deutsche Bank, Kotak Mahindra 
Bank, and Yes Bank from the banking industry.

Other companies that implemented the programme 
included Bajaj Auto, Cadburys, Hexaware, Kirloskar Oil 
Engine, MakeMyTrip.com, Nycomed, Piramal 
Enterprise, Rediff.com, and Thermax.

While we had approximately 8,000 payroll givers in 
March 2007, that grew to nearly 23,000 by March 2008. 
In 2006-07, Payroll Giving raised Rs.2.05 crores, while 
in 2007-08 that grew to  Rs 3.50 crores.

COMPANIES PARTICIPATING IN THE PAYROLL GIVING PROGRAMME
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Client Services
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Pick n give

We maintain proposal catalogs of our partner NGOs' fund 
requirements (in the range of US$ 7,500 to 37,500). All 
such proposals are thoroughly vetted by the team to 
define measurable and verifiable output indicators and 
clearly stated outcomes. A catalog provides sufficient 
information to the donor and accelerates donors' 
decision making process. A corporate or a high value 
donor can pick any of these proposals and donate 
money. The donor gets feedback on usage of the funds. 
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Christina and Antoine Firmenich renewed the MoU to 
support the girls’ orphanage run by Vatasalya Trust in 
Mumbai.  They have committed to provide Rs 43 lacs to 
meet the orphanage’s expenditure for two years.

It gives us immense satisfaction to see high value donors 
take personal interest in the ‘giving process’. The two 
which deserve mention are one wanting to support an 
education NGO in Bihar and the other one who was 
looking for an NGO that could work on health issues (run 
health camps and mobile medical dispensary) in the 
slums of Delhi on a long term basis. Both of them are 
now directly engaged with the chosen organizations 
financially as well as professionally. 

At times, though, it becomes tough to manage the 
expectations of the donors and help the NGO achieve its 
objectives simultaneously. In one instance where the 
NGO’s initiative to rehabilitate street children did not 
accomplish desired results, the donor who had 
successfully raised more than 3 lacs, became 
apprehensive about continuing the support. Our team is 
constantly mediating between the donor and the NGO, 
discussing various options and helping the donor 
discover her ‘giving objective’ so that she can make an 
appropriate decision.

Individual donors also occasionally graduate from giving 
small amounts to supporting high value projects and 
personally involving in the entire process. In 2007-08, 
one of our corporate employee donors in Delhi gave Rs3 
lacs towards salaries of teachers in a school run by 
Sevalaya in Tamil Nadu.

Projects team works to provide customised solutions to 
corporates and high value donors to suit their 'giving' 
needs. If the donor wishes to give atleast US$ 7500, we 
ascertain her requirements and interests and identify a 
suitable NGO, design a project, monitor the project 
implementation and give periodic feedbacks to the 
donor.

Customised giving solutions

A number of projects were picked up by the marathon 
donors and fundraisers. NDTV, through SCMM 2008 
picked up a catalog project and helped Psycho-
Educational Society procure furniture for 100 school 
children and teacher in Barauli block, Mathura, Uttar 
Pradesh.



Listing

By the end of year 2007-08, we had 115 NGOs listed on 
the GiveIndia site, covering 14 states and 27 causes. In 
the annual renewal exercise, only 2 NGOs were delisted. 
This is a great achievement in the area of promoting 
accountability and transparency – one of the main 
objectives of GiveIndia. NGOs are realizing the importance 
of Credibility Alliance Norms which are integral part of out 
listing process and are making efforts to comply with the 
same. 

The value of GiveIndia’s listing process is appreciated by 
all types of NGOs, big or small, as is evident from the 
following table of 115 GiveIndia listed NGOs.

Budget size (in Rs)                    No. of NGOs

upto 5 lacs                                      7

5-25 lacs                                       27

25lacs-1 crore                               38

1-5 crores                                      30

> 5 crores                                     13
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!“I appreciate the efforts of GiveIndia for promoting 
online donations to the NGOs. It is due to the efforts 
of your organization that a large number of NGOs 
including our organization have been able to 
mobilize such large financial resources from across 
the world.”- Blind People's Association, Ahmedabad 

Here are some quotes:
In the year 2007-08, excluding funds channelled through 
the marathon or grants made, 
1/3rd NGOs got on an average Rs 62,000 
1/3rd NGOs got on an average Rs 2.25 lacs 
1/3rd NGOs got on an average Rs 10 lacs  
Overall average is Rs 4.52 lacs

Going ahead, we plan to proactively create awareness 
among the NGOs about the GiveIndia platform so that they 
can benefit from the same. We plan to do workshops, 
reach out to NGOs through foundations and fundraisers. 
We also constantly review the listing process to remove 
any ambiguity and make it as convenient as possible for 
the NGOs.Our listed NGOs agree that the value addition done by 

GiveIndia to their fund raising process is significant.Here 
are a few more quotes from our partner NGOs:

!“Thank you for promoting the cause of organisations 
such as ours to help us raise more funds. I think GiveIndia 
is doing an excellent job of projecting the potential of 
getting donations from the people of this country to make 
a difference in the lives of the poor.”-Child In Need 
Institute, Kolkata
!Congratulations to GiveIndia for doing exemplary work 
and supporting NGOs like us in our efforts. Over the years, 
GiveIndia has become an important source of donations 
for us.-Child Survival India, Delhi
!We appreciate your effort to "Ensure that the most 
efficient and effective non-profits get access to the most 
resources".-Economic Rural Development Society, 
Kolkata
!GiveIndia has indeed grown very well and is providing 
very important support to a number of NGOs. Your efforts 
are appreciable and are making a positive impact on many 
lives-Gramin Vikas Vigyan Samiti, Jodhpur 
!We really congratulate Giveindia for all its innovative 
efforts of helping the NGO sector at large. Udayan Care 
has hugely been helped by your initiatives. - Udayan Care, 
Delhi
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‘Thank you so much for this update.  It makes my heart 
feel good that a child with a dream of teaching can at 
least have a month in her life where I have made a 
difference.  I will try to make my gift in the near future a 
monthly gift, since her dream, like any other, is an 
ongoing one, and can only be achieved over a long time.

I joined GiveIndia, because it is my way of keeping touch 
with my ancestry, as well as giving back to others less 
fortunate than myself.  I choose to help children because 
I do not have any of my own…
 
I am very pleased in the way the money was used.  It 
makes it that much easier to give again’ – Andrea Purcell, 
a donor through GiveIndia.

So what is a feedback report? It is basically a report that 
provides independently verifiable information about the 
utilization of a donation. For example:

Last year we sent over 14,000 such reports. Over 80% of 
the donors were receiving the feedback reports within 6 
months of having made the donation. This was primarily 
possible because of a dedicated team of volunteers who 
helped process the reports received from the NGOs and 
the systems that helped automate a lot of the processes. 
These helped us track the status of each individual 
feedback from the point that the donor could expect to 
receive the feedback to when it got sent.

As the numbers of donors and transactions grew over 
the year we wanted to reduce the time to get back to the 
donors with their feedbacks. We partnered with Byrraju 
Foundation, a rural BPO based outside Hyderabad, for 
this activity. The foundation started to process 
approximately 1,200 feedbacks a month. The added 
achievement was for us that we had now begun to touch 
one more life by using them, given the nature of their 
business and who their own employees were - young 
rural youth.

Our aim for the next year is to try and ensure that donors 
receive their feedbacks much quicker and also introduce 
mechanisms to authenticate the feedback further 
through physical verification of beneficiaries as well as 
start to look at enhancing the quality of the reports that 
we are sending.

    

 

 

the old age home are thankful for your donation and to the Give India Foundation for facilitating 
this.

Thank you for reaching out to make a difference to someone’s Life!!!

Feedback on the utilization of your donation, as received from Youth Service
Social Association
Name : Mrs. Karuppayee
Husband’s Name : Late Chinnakannu
Age : 63 years
Address 

   

: YSSA Destitute Old Age Home

 

Kundrakudi Road, Kothari

 

Pallathur – 630107

 

Sivagangai District, Tamil Nadu

 

Brief Description:

 

Mrs. Karuppayee is a native of Pallathur Village. She was married to 
Chinnakannu and the couple 
worked as agricultural laborers. They had three daughters and one son. All children are
educated, married and settled down in life. But a decade ago her husband died. Since then she
had been living with one or the other daughters as her only son has deserted her. When the last 
daughter was married off in Pallathur itself, Karuppayee’s birth place, she chose to live with her
last child. But, after some time that daughter too expressed her inability to maintain her forever.

When she arrived at the old age home, we had discussions with the daughter who lives locally
and tried to persuade her to care for her. When she refused, we admitted her to the home and
since then, we are providing food, medicine, clothing and other basic needs to her through small 
donations such as rice, cereals and groceries collected from local philanthropists.
Since, you donated Rs. 1175 towards her maintenance for a month, we are now able to provide 
her nutritious food and better clothing.
Your contribution towards this destitute lady is being appreciated and she and the other inmates of 
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Complete schedules, notes to the accounts and the auditors’ report are available at www.GiveIndia.org
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STATEMENT OF INCOME AND EXPENDITURE ACCOUNT 
FOR THE YEAR ENDED MARCH 31, 2008

Schedule (Rupees)

 Income 
  Revenue Grants drawn 3,467,322 1,044,392
  Income from Charity Advisory Services 10,116,631 10,036,803
  Income from NGO Capacity Building Services - 81,319
  Income from Current Investments

12

3,755,042 2,771,886
  Other Income 

13

346,924 18,171

17,685,919 13,952,571
 Expenditure 
 Personnel Expenses 

14

9,010,623 7,711,273
 Technical Expenses 

15

3,013,225 790,299
 Promotional Expenses 

16

480,983 519,433
 Administrative and Other Expenses 

17
18
19 1,950,849

143,241
 Depreciation  

138,088
 Less: Transferred from Capital Grant Reserve  (40,448)

97,640 30,301
14,553,320 10,609,716
3,132,599 3,342,855

Less: Transferred to Grant Balances for 
application as per Donor’s preferences

Add: Provision for Gratuity and Leave
Encashment written- back as per acturial 
valuation
Balance Carried to the Balance Sheet 7,483,423 4,251,316
Significant Accounting Policies and

 Notes to the Accounts 20

(Rupees)

Year ended March 31
 2008  2007

(Rupees)

STATEMENT OF FUND FLOW FOR THE YEAR ENDED MARCH 31, 2008

             

                 
For the year ended on March 31

2008 2007
(Rupees) (Rupees)

Sources of Funds
Transferred from Secured Loan to Corpus                               10,000,000                   

Fees on Consultancy Services 10,116,631.07

                  Received for Small Grants Program 14,466,133.57                       3,015,792
10,118,122

                   
Received from sale of fixed assets

-

                                         
Other Income 346,924.00                              18,171                     
Contribution to Earmarked Funds 157,235,200.81                        115,899,718

                                
Redemption of Investments
Decrease in Net Current Assets

67,009,671.00                    60,136,554
-

                     
Income on Investments 3,755,041.62                  2,771,886 

252,929,603                    202,316,419                               
                                         

                    Application of Funds

Addition to Fixed Assets 115,529.00                    196,978                        
Purchase of Investments 73,500,000.00 45,300,000                 

                   

                     
                     
                     
                     
                        

                                              
Decrease in Unsecured Loans 590,448.00                   

5,639,596Disbursements under Small Grants Program 24,472,245.00                   
113,965,888Disbursements from Earmarked Funds 130,464,586.76                   

4,802,984Grants Disbursed to other organisations -                   
7,711,273

 
Personnel Expenses 8,911,115.00                      

790,299
 

Promotional Expenses 
Technical Expenses 

480,983.00
3,013,225.80

                    
1,558,410

519,433                     
Administrative and other expenses 1,950,848.27                              

11,831,559
                  

 

252,929,603 202,316,420

Less : Current Liabilities and Provisions 11

Loans & Advances 910,390

Less : Accumulated Depreciation  3,772,940  3,634,852 

Current Assets, Loans and Advances 10

As per our report of even date attached

For Deloitte Haskins & Sells For GIVE Foundation
Chartered Accountants

R. Laxminarayan        N Vaghul    Venkat K.N.
Partner  Chairman     Director

Place: Mumbai    Place: Mumbai 
Date: 23/07/2008    Date: 23/07/2008

Sources of Funds
Capital Funds
Share Capital 1 25,200 25,200
Corpus Fund 2  10,000,000 

Reserves & Surplus
3  236,632 224,103

                                          

As at March 31 

Schedule
2007 2008

(Rupees)

Funds Earmarked 
 for disbursement to developmental i)
organisations

  - Funds raised for other developmental 
organisations 5 31,023,427 19,162,892

  - Grant Balances 6 2,399,752 1,016,083
Loan Funds

BALANCE SHEET AS AT MARCH 31, 2008

(Rupees)

TOTAL  51,168,434  35,270,042 
Application of Funds
Fixed Assets
Gross Block 4,079,455 3,963,926

Net Block 306,515  329,074 

            

                        

                      

                     
                           

                   

preferences 
 ii)for application as per Donors’

Unsecured Loans 7 -

13,985,955

Investments 9  22,466,112  15,975,783 

Sundry Debtors
17,790,403

5,378,084
Cash and Bank Balances

642,873
16,250,156

Other Current Assets
1,686,727

749,504

34,105,958 23,288,134

 Current Liabilities 5,355,037  3,960,764 

590,448

-

Increase in Net Current Assets 

-

Capital Grant
4 7,483,423

 10,000,000 

4,251,316

8

Provisions 355,114 362,185
5,710,151 4,322,949

Net Current Assets 28,395,807 18,965,185
TOTAL 51,168,434 35,270,042

Significant Accounting Policies 
and Notes to the Accounts 20

(112,940)

Excess of income over expenditure
Add: Balance brought forward from the 
previous year

4,251,316 9,031,079

- 8,122,618

-99,508

-

Decrease in Secured Loans - 10,000,000

9,430,621.91

1,558,410

-
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VISION AND IMPACT

We are registered as a not-for-profit company under section 25 of the 
Companies Act, 1956. (Reg. No. 04-37902, dtd. April 28, 2000), with 
the RoC, Gujarat. 

MoA and AoA  are available on request

We are registered u/s 12A of the Income Tax Act, 1961, and with the 
DIT(Exemptions), Gujarat u/s 80G, valid till March 31, 2008. (Reg. No. 
DIT(E)/80G(5)/862/04-05.

We are registered under section 6 (1) (a) of the Foreign Contribution 
(Regulation) Act, 1976 (FCRA Reg. No. 041910285). 

Visitors are welcome to the addresses given on the “contact us” link on our 
website.

Name & Address of Main Bankers: ICICI Bank Ltd., Drive In Road Branch, 
Ahmedabad 380 054.

Name & Address of Auditors: M/s Deloitte Haskins & Sells, Chartered 
Accountants, 12, Dr. Annie Besant Road, Opp. Shiv Sagar Estate, Worli, 
Mumbai 400 018, India. 

Mission: Our mission is to promote efficient and effective giving that 
provides greater opportunities for the poor in India.

Vision: A strong "giving" culture where Indians donate 2% of their income 
every year to a cause that matters. A vibrant "philanthropy marketplace" to 
ensure that the most efficient and effective nonprofits get access to the 
most resources.

trustee or shareholder.

The following reimbursements have been made to Board Members:

?Travelling Expenses (to attend Board meetings)  Nil  

?Travelling Expenses to Mr. Venkat KN during the year - Rs.5,908  

No other reimbursements have been made to any Board member, trustee or 
shareholder.

CEO's REMUNERATION: Rs 0.00 (Nil)

REMUNERATION OF 3 HIGHEST PAID STAFF MEMBERS:

Rs.  1,05,000/- p.m.(FTE)      Rs. 80,000- p.m.      Rs. 60,000/- p.m.

REMUNERATION OF THE LOWEST PAID STAFF MEMBER: 
Rs. 4,750/- p.m.

STAFF DETAILS: (as at March 31, 2008)*

All Directors are “volunteers” giving their time pro bono. They are not included 
in the details above.

DISTRIBUTION OF STAFF ACCORDING TO SALARY LEVELS 
(as at March 31, 2008)

?

?

?

?

?

?

?

?

?

?

?

ACCOUNTABILITY AND TRANSPARENCY

?

The GIVE Board met twice in FY 2007-08 on July 25, 2007 and Feb 15, 
2008. Minutes of the Board meetings are documented and circulated.

A Board Rotation Policy exists and is practised.

The Board approves programmes, budgets, annual activity reports 
and audited financial statements. The Board ensures the 
organisation's compliance with laws and regulations.

No remuneration, sitting fees or any other form of compensation has 
been paid since inception of the Foundation, to any Board member, 
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Credibility Alliance Norms Compliance Report

Name Age Sex Position on Occupation  Area of Meetings 
Board Competency attended

Mr N. Vaghul 72 M Chairman Chairman, Banking & 2/2
ICICI Bank Ltd Finance

Ms Rama 51 F Director Strategic Mktg. Strategic 1/2
Bijapurkar Consultant Marketing
Mr Tarun Das 69 M Director Chief Mentor- Management 0/2

CII & Strategy
Mr. Kishore 61 M Director Managing Director Management 2/2
Chaukar                                                             Tata Industries ltd.

Director- Thermax Management 1/2
Ms. Arnavaz Aga    66       F         Director

Mr Venkat 38 M Director Director - GIVE Management 2/2
Krishnan Foundation

Gender Paid full time Paid part time Paid Consultants Unpaid Volunteers
Male 15 0 0 >10
Female 12 2 5 >10

The staff table includes
the salaries of both
staff as well as paid
consultants in the
respective categories
for the year ending
March 31, 2008.

Slab of gross  Male Female Total
plus benefits paid to staff

salary (in Rs.)

<5000 1 0 1
5,000 - 10,000 2 5 7
10,000 - 25,000 9 9 18
25,000 - 50,000 2 3 5
50,000 - 1,00,000 1 1 2
1,00,000 >                                    0              1         1
TOTAL 15 19 34

No Name Designation Destination Purpose Gross Sponsored by
Expense (Rs)
(Rs)

1   
     Wadhawan DC, USA          Marketplaces  meeting Network
          (100%)

2 Pushpa Chief London, UK Guidestar 44,074 Guidestar
Aman Operating International Assembly (100%)
Singh Officer

3. Pushpa Chief New York, Synergos Senior  61,579 Synergos 
 Aman Operating  USA Fellows Meeting                                   (100%)
 Singh Officer  

TOTAL                                       1,68,776

Jasmine  Head-Events Washington Social Change  63,123 Omidyar 

the power to change lives

Limited

and operations

?

YEAR: Rs. 442,193 (including Rs. 5,908  reimbursed to Board 
members as above) 

?TOTAL COST OF INTERNATIONAL TRAVEL BY ALL STAFF DURING 
THE YEAR

   TOTAL COST OF NATIONAL TRAVEL BY ALL STAFF DURING THE 

GOVERNANCE - DETAILS OF BOARD MEMBERS: (as at March 31, 2008)



List of Personnel as on March 31, 2008

Aditi Salhotra         
Agast Kumar Anand 
Ashwin Ranga Amin 
Binu Thomas 
Ganesh Shanker Dubey 
Geetanjali Gautam 
Gopi Venkataraman
Hema Lumba 
James Maibam
Jasmine Wadhawan 
Kanchan Tuli 
Mathan Varkey 
Meena Dave 
Michael Faras 
Monika Thukrul 
Prajith Kumar 
Pushpa Singh 

Raghavendra Kulkarni 
Rupali Malve 
Sachin Adivarekar 
Sambhaji Kesarkar 
Sandhya Pulla 
Sanjay Avsare 
Shabir Hussain 
Shalini D'Souza 
Shrikrishnajit Tawte 
Shruti Vaish 
Smita Nayar 
Suchita Sawant 
Swati Anil 
Sweta Nahata 
Tarika Vaswani 
Tejas Desai 
Vishal Bhuta 

Key Volunteers as on March 31, 2008

Sanjyoth Kamath
Apoorva Bhandari
Sajith Dayanandan
Bimal R
Natasha Baisiwalla
Rajesh Pathy
Karpagavalli M
and several others...

Aarti Madhusudan
Amita Chauhan
Dhaval Udani
Deepika Chawla
Pawan Mehra
Upendra Bhatt
Reena Swaroop
Rekha Koita
Sanghamitra Bhattacharya
Sandra van der Lingen

Kneeling (L to R): Shrikrishnajit Tawte, Meena Dave, Rupali Malve, Geetanjali Gautam, Ganesh Shanker Dubey, Shabir Hussain, James 
Maibam, Sachin Adivarekar.

Next (L to R): Tarika Vaswani, Neesha Kharva, Sandhya Pulla, Suchita Sawant, Shalini D'Souza, Swati Anil, Kanchan Tuli, Pushpa Singh, 
Shruti Vaish, Sanjay Avsare, Venkat Krishnan.

Next (L-R): Minto Reagan, Vishal Bhuta, Aditi Salhotra, Prajith Kumar, Binu Thomas, Sambhaji Kesarkar, Michael Faras, Sweta 
Nahata,Mathan Varkey.

Staff, trainees and volunteers after the Annual Review



the power to change lives

rd3  Floor, West Khetwadi Municipal School, Lane #5, Khetwadi, Mumbai-400 004. India Tel: +91-22-23894942/3

Email: 
www.GiveIndia.org

info@giveindia.org


