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About GiveIndia
GiveIndia was conceptualised in December 1999 and formally registered as GIVE Foundation on April 28, 2000, as a nonprofit 
company u/s25 of the Companies Act, 1956, in Ahmedabad, Gujarat. 

Our mission is to promote efficient and effective giving that provides greater opportunities for the poor in India.

A strong "giving" culture where Indians donate 2% of their income every year to give the poor a chance. A vibrant "philanthropy 
marketplace" to ensure that the most efficient and effective nonprofits get access to the most resources.

The fundamental premise of our operating model is that the donor is an "investor" looking for “social returns” (most commonly 
the satisfaction of knowing that their money made a difference to someone else's life). 

 We believe that a vibrant marketplace that connects donors to a large variety of causes and engages 
them actively, will result in money reaching the most efficient and effective nonprofit organizations and groups, and create the 
maximum impact.

Over the last 9 years, GiveIndia has evolved and introduced several new services & activities; these include

 www.GiveIndia.org is an online portal that allows donors to donate directly to any of the "listed" nonprofit 
organisations. Organisations that meet the Credibility Alliance norms and certain other objective criteria are listed on GiveIndia.

 The Payroll Giving programme allows employees of member companies to contribute a fixed sum (as low as 
Rs50) every month to charity through their payroll. The automated system employed by GiveIndia allows donors to choose the 
specific projects they wish to support with their contributions.

- This service covers identification of organisations/projects for high value individual,corporate and institutional 
donors to support,appraisals, monitoring and evaluation of grants to ensure effective and efficent utilisation

GiveIndia acknowledges the exceptional support it continues to receive from the ICICI Group, covering not just financial 
assistance, but a range of other partnerships. 

The list of Directors is provided on page 12 of this report. A list of staff and key volunteers is provided on the inside back cover.
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Year that was
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Putting a number to the impact on people's lives is a 
challenge for GiveIndia. Thousands of donors choose the 
way they would like to make a difference. This could 
range from providing a meal for Rs1,200 which has an 
immediate, tangible though minor impact on say 30 
children for a day, to sponsoring billboards and 
campaigns for Rs10,000, that have the extremely 
difficult-to-measure impact of influencing, however 
imperceptibly, the opinions of say 50,000 people and 
striking at the root of various issues. In this latter case, 
the 50,000 people influenced are not the beneficiaries- it 
is the people affected by their resulting actions or 
inactions- and measuring that would be even more 
difficult, if not impossible. So how does one add it all up? 
Do we say that the total lives impacted is 50,030? 
 
Who decides (and how) whether saving a tree today (and 
hence lives tomorrow), equals helping a person with 
disability walk today, or not? Or it is more useful to teach 
100 children to read, even if without any understanding 
of what they read, or to make sure that 1 child gets an 
education that will allow her to compete with the best in 
the world?
 
The “How It Works” page in this report offers some 
insights on how we look at things. GiveIndia follows a 
simple approach to measure its own performance - the 
total volume of funds it channels to various nonprofits 
during a year and the number of donors it has reached 
out to. In due course, we hope to add the level of 
engagement of donors as a key additional metric.

The year 2008-09 saw retail (individual) giving at 
GiveIndia grow in its 2 core focus areas of Retail Giving – 
Online and Payroll Giving by 36% and 53% respectively. 
We also completed migration to a new website. 

GiveIndia chose to drop out of the marathons with effect 
from 2008-09, owing to the commercial focus of the 
events and lack of adequate support to the charity angle. 
We decided to part ways from the event and create space 
for other NGOs to take over the same, so that 
participating NGOs didn’t suffer. 

Significant amount of funds, totaling almost Rs14 crores 
were raised and channeled to assist those affected by the 

Bihar floods. Close to Rs50 lacs were raised for victims 
of the Mumbai terror attacks as well. The year also 
marked the beginning of the Read to Lead programme 
of ICICI Bank, designed to sponsor the education of 
100,000 children. 

Resources Mobilised 08-09 07-08 06-07

Retail Giving - Online                   241.4        171.4        146.2

Retail Giving - Offline 90.7 178.4 155.8

Payroll Giving 541.8 353.9 204.7

Projects 78.7 123.6 31.0

Grants to Channel Partners 334.4 0.0 22.3

Grants to other NGOs 0.0 221.1 82.1

Marathon                                        0.0         789.0       575.6

Disaster Relief 1,388.2 0.0 0.0

Funds channeled directly to NGOs 38.0 160.0 168.0

includes US, UK and India contributions

Regular Direct Contributions 1,287.0 1,048.4 642.1

Total Direct Contributions         2,675.2     1,837.4    1,217.7

Direct + Indirect Contributions 2,713.2 1,997.4    1,385.7

All figures are Rs in lacs

Other Performance Indicators 08-09 07-08 06-07

Earn income* 108.6 101.2 101.2

Investment income* 57.9 37.6 27.8

Expenditure* 164.8 145.5 107.2

Earned income as % of expenditure 66% 70% 94%

Expenditure as % of funds 6.2% 7.9% 8.8%

chanelled directly

Expenditure as % of total 6.1% 7.3% 7.7%

funds channelled

Manpower 39 34 31

* All figures are Rs in lacs

 GiveIndia’s cost rose by 13% during the year primarily 
on account of hiring of senior level personnel, including 
a CEO, over the last 6 months of the year, besides 
increased investments in technology. Expenditure as a 
% of the total funds channelled stood at 6.2% of direct 
funds channeled. 



How GiveIndia Works

The need for a "giving culture”
Underlying everything Givendia does is the belief that 
equity or "equal opportunity" is the cornerstone to 
civilization. Every human being must have roughly the 
same opportunity to succeed in life, irrespective of 
where or how s/he is born. 

Unfortunately, this tends to not be true. The last two 
decades have witnessed a widening of the gap between 
the rich and poor in India. The poor in India don't get a fair 
chance to succeed in life- lack of access to decent 
education, healthcare, transpor tation or basic 
necessities like water even as all of these get privatized 
and become “fortunes” to be made at the bottom of a 
pyramid. On the other hand, the “middle class” and the 
well-off continue to enjoy benefits from a globalising 
economy, such as greater incomes, reducing taxes, 
100% inheritance, etc. The net result is a ticking time-
bomb of growing social unrest that has been visibly 
unfolding in front of us in the last few years.

GiveIndia believes that a caring and sensitive well-to-do 
section can change this without waiting for the situation 
to explode. 

We believe that our right to a peaceful society where we 
can pursue our lives without fear of violence or 
retribution, can be derived only from DUTIES performed 
well to ensure that we have created a fair society in the 
first place. 

This is ideally achieved by striving for a Government that 
creates fairness through appropriate social inclusion 

1 measures, by providing high quality and free of cost
basic infrastructure, resources and rights to education, 
health and livelihoods for all. If every citizen were willing 
to do whatever it takes to ensure this, including fighting 
for the rights of fellow citizens, refusing to participate in, 
support or turn a blind eye to any wrongdoing, perhaps 
such “giving” of time would create a society close to 
ideal.

However, this may not be practically possible, and as an 
intermediary solution, one could work towards creating a 
society that provides fairness through CARING and 

SENSITIVITY. To quote Prof William Sundstrom, 
"…although the pursuit of distributive justice is often 
thought to require a political or collective response, we 
should not allow this to let us off the hook when it comes 
to personal morality. Each of us could probably afford to 
give much more to private, charitable efforts to alleviate 
poverty and suffering. Indeed, given the failure of our 
political leaders to provide anywhere near an adequate 
response, private action has become indispensable." 

Peter Drucker, talking of the importance of philanthropy 
in a society, says that philanthropy should, above all, be 
able to help us look in the mirror and see “a citizen who 
takes responsibility, a neighbour who cares”.

Two aspects of a "giving culture" contribute to making a 
difference-

"The only thing necessary for the triumph of evil is for 
good people to do nothing." - Edmund Burke 

Giving promotes heightened sensitivity among the 
givers. It forces us to be aware of the existence of the 
poor, acknowledge our own good fortune and creates a 
sense of duty towards those less fortunate. 

If Indians gave back to society in the same proportion as 
Americans do, we could be donating Rs 60,000crores a 
year to help those in need! As against this, all reasonable 
estimates of individual giving in India vary between 
Rs.2,000-5,000crores p.a. Rs.60,000crores a year 
almost matches the government's own allocation of 
resources to education and healthcare. 

Impact, in the voluntary sector, is difficult if not altogether 
impossible to measure. Comparing the benefit of, say, 
educating a child for a year to say, providing eyesight to 
someone, is fraught with value judgements of relative 
importance. We believe the issue of relative importance 

[a] Greater sensitivity and caring 

[b] Availability of resources 

The role of a "philanthropy marketplace”

 

                  GiveIndia 09 Annual Report 2008-       2

H
ow

 G
iv

eI
nd

ia
 W

or
ks



is very nuanced- while educating a child could be more 
important than restoring eyesight in one context (if at all 
you could get all perspectives to agree on this), it won’t 
in another.

We believe that any judgement calls on what cause is 
more important, must be exercised by individual 
donors themselves. The act of choice by an individual 
donor carries with it, information that the donor has 
about the relative importance of that choice, and we 
believe that the market will “aggregate” information 
across a variety of individuals, and ensure the most 
efficient and effective distribution of giving.

The key requisites to ensure this are:

(a) Adequate information availability to donors- 
donors must have at their disposal, enough information

 on the work done by organizations so that they can 
exercise their choices

(b) Adequate engagement of donors- this is the 
more difficult goal. Getting people to spend time on 
deciding which cause to support can be painstakingly 
difficult, but it must be done. In the absence of such 
engagement, giving becomes a “licence fee” paid by a 
donor like his/her taxes, and the information that would 
have been carried in his/her choice is lost to the system. 
This is an expensive loss that we can’t afford.

“I learnt from my illiterate but wise mother that all rights to be deserved and preserved came 
from duty well done. Thus, the very right to live accrues to us only when we do the duty of 
citizenship of the world." - Mahatma Gandhi
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Quoted in German Arciniegas, "Culture—A Human Right," in Freedom and Culture, ed. Julian Huxley (London: Wingate, 1951), 32.



Internet Giving
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With Rs. 2.4 crore through 2,500 donors coming in 
through the site, online giving on GiveIndia.org grew by 
41% this year.

An important development this year was the change of 
our backend systems. This gave us easy access to 
maintain and update the website; enabling us in turn to 
frequently update its content and parameters which help 
in search engine optimization – both of which, we have 
learnt, are essential elements for a successful website. 
As one of our donors wrote in to say: “I have never gone 
through this site before, just by searching in Google I 
found this site and had made a small amount of donation 
and the response was great!” Another donor from the US 
wrote to us saying: “Being an NRI, I used to always 
search for ways to do donations in India & was not sure if 
it would reach the right hands. Then I found GiveIndia's 
link when I was browsing the net.”

We were awarded Google Grants at the beginning of this 
year. It allows us free advertising to the extent of $10,000 
p.m on the Google search network. This helped to 
significantly spread the word about GiveIndia in the 
online medium.

Another important development has been the increase in 
the use of our fundraising tool – iGive. iGive enables 
anyone to set up a fundraising page and raise funds 
online through by reaching out to their friends, families 
and social networks. Launched in 2007 just before the 
Delhi and Mumbai marathons, with the aim of enabling 
runners to raise funds easily, iGive was extensively used 
this year for disaster-related fundraising. Rs. 5.5 lacs 
was raised for Bihar flood relief and over Rs. 50 lacs was 
raised for victims of the Mumbai Terror Attacks. 

The year also saw the launch of our official blog – 
http://blog.giveindia.org – through which we were able to 

communicate with visitors further. Status updates during 
the Bihar floods and Mumbai Terror attacks were 
particularly popular blog posts.

Another activity implemented this year involved 
contacting all our NGOs to link their websites to ours - to 
help extend the benefits of listing with GiveIndia to their 
donors as well. A donor on GiveIndia can choose 
between the different payment gateways, receive instant 
online receipts and benefit from storing all his donation 
receipts at one location. As expressed by a donor, who 
wrote in saying: “As keen I was making the donation I 
promptly deleted the back to back emails once my online 
contribution was done.  It’s early March and my 
accounts team has been chasing my 80G plus donation 
receipt. Luckily I was able to login to my account and I 
managed to get my receipt plus the 80G.”

In addition, support from our partners continued. ICICI 
Bank extended support by providing us space on their 
website and additionally, sent out a couple of direct 
mailings to their customers. A prominent link on the Axis 
Bank and HDFC Bank websites has helped us to reach out 
to their customers too. 

In fact, HDFC Bank was one of the five banks introduced 
as a net banking payment option on the GiveIndia site. 
The others being – Axis Bank, Citibank, Punjab National 
Bank and State Bank of India. 

We would like to thank our other supporters who have 
continued to promote GiveIndia through their websites - 
eBay, Rediff.com, Shaadi.com and Webdunia. A special 
thanks to the finance magazine MoneyLife – for featuring 
a writeup on GiveIndia-listed NGO in the Beyond Money 
section of their bi-monthly issues. 

We begin the next year, as we did this, on a positive note!
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“It gives me immense pleasure to be a part of GiveIndia. Although I cannot make a huge 
contribution to the society, through GiveIndia, sharing a little bit of my earnings I feel I could 
make a difference. There are lot of NGOs out there however you might not know their 
authenticity. GiveIndia has taken the initiative to channelise our hard earned contribution & 
make sure that it goes to the right deserving place. Way to go!”- GiveIndia Donor
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’ ’Payroll Giving continued its healthy growth in 08-09. 

This year it grew by 54% to reach Rs. 5.4 cr. from Rs. 3.5 

cr. last year. The number of payroll givers also grew from 

17,000 to 27,000 during the year. 

This was a tough year as companies delayed launches 

due to the tough economic conditions wherein they did 

not give significant salary increments and bonuses to 

their staff and were thus wary of launching a programme 

which asked employees to give. Despite that our sheer 

belief and persistence of the team has paid off resulting 

in over 50% growth in both funds raised and number of 

users enrolled.

We now have 60 corporates implementing this 

programme. During the year we added  Bajaj Allianz Life 

Insurance, Big FM, Euro RSCG, HDFC Securities, ICICI 

Pru Life Insurance, Infoedge, Interglobe, Kotak Life 

Insurance, Patni, Paternoser and Zapak. 

We now have a very impressive list of top corporates 

who have implemented the programme. Almost all the 

private sector banks, insurance companies, TV 

channels, and BPOs have now implemented this 

programme.The companies with the highest 

participation are ICICI Bank, HDFC Bank and Genpact. 10 

companies also match their employees’ contributions.

NEW COMPANIES IN THE PAYROLL GIVING PROGRAM 
IN ‘08 - ‘09 
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In an endeavor to create greater engagement amongst 

employees, we started an intiative to take some of the 

employes on visits to NGOs. This was very sucessful 

and we intend to expand the program in the coming year.

"GiveIndia has been an excellent platform for charity and improvement needs for lots of 
NGOs. I think as an employee contributing to GiveIndia has been extremely fruitful and I know 
where my money is getting utilised.Their site is extremely easy to operate for contributing 
with no hassles." - Payroll Giver
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The ‘giving needs’ of High Net-worth Individuals (HNIs) 

and corporates donating large amounts need to be 

addressed with a more personalized approach. Hence 

we developed services to help their philanthropic needs 

with unique solutions. And we can proudly say that this 

year we channeled Rs.4.5 cr. through projects for our 

NGOs compared to Rs.1.2 cr. in 2007-08. 

Out of Rs.4.5 cr., Rs.3.3 cr. was channeled by an ICICI 

program called Read to Lead, around Rs.80 lacs through 

customized services for high value donors. Rs.38 lacs 

was given directly to NGOs by our donors based on our 

recommendations.

We maintain project proposal catalogs of our partner 

NGOs' fund requirements in the range of Rs.2.5 lacs to 

Rs.10 cr. All such proposals are thoroughly vetted by the 

team to define measurable and verifiable output 

indicators with clearly stated outcomes. A catalog 

provides sufficient information to the donor to accelerate 

his decision making process. A corporate or a high value 

donor can choose any of these proposals and donate 

money. The donor receives a mid-term feedback and 

end-of-term final feedback report

Projects team also works to provide customised 

solutions to corporates and high value donors to suit 

their 'giving' needs. If a donor wishes to give at least Rs.3 

lacs, we ascertain their requirements and interests and 

identify a suitable NGO, design a project, monitor the 

project implementation and give periodic feedbacks to 

the donor.

During the last year a number of projects were picked up 

by corporate donors. For example, one corporate picked 

up a catalog project to help 300 flood affected 

small/marginal farmers reclaim their flooded lands, 

restar t agriculture, and regain their livelihoods through 

our partner NGO Abhiyan in Patna. 

Another corporate is supporting Janseva Foundation in 

the establishment of a physiotherapy centre at their old 

age homes at Ambi. It serves their inmate senior citizens 

and those from the surrounding villages. This centre is 

running at full capacity and serves the needy and elderly 

from the old-age homes. Senior citizens in need of 

physiotherapy are able to avail of the facility and the 

patients from nearby villages are also encouraged to do 

so.
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300 flood affected farmers helped by our partner NGO Abhiyan

Senior citizen receiving physiotherapy at Janseva Foundation  
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GiveIndia’s Role

> 

> 
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Identified 30 NGOs covering ~115,000 children 

across 14 states within a short span of 3 months

Conducted due diligence of non-listed NGOs, vetted 

NGO project proposals and reviewed details of each child

Processed disbursements to NGOs, created feedback 

guidelines and formats for the NGOs; co-ordinates with 

NGOs for quarterly feedback reports

Provided data support, case studies and quotes from 

the NGOs and beneficiaries. The programme details are 

m e n t i o n e d  o n  t h e  I C I C I  B a n k  w e b s i t e  

(http://www.icicibank.com/pfsuser/read_to_lead/index

.html) and also on the website of ICICI Foundation 

(http://www.icicifoundation.org/icici-bank.html) 

The Read to Lead programme was welcomed by all 
the NGOs who signed into it and were approved for 
disbursement. For a year, they did not have to 
scramble around for funding which was now 
assured. It also freed their usual funding sources for 
other uses. 

READ TO LEAD 

ICICI Bank launched the ‘Read to Lead’ program last 

year, through ICICI Foundation, to educate 100,000 

disadvantaged children by providing formal education at 

the elementary level. The budget for this exercise was 

Rs.10 cr. or Rs.1,000 per child.  It was a unique program 

that combined CSR with brand building. GiveIndia is 

entirely managing the backend of the program i.e. NGO 

selection, disbursements, monitoring, feedback and 

case studies for ICICI Bank. ICICI plans to extend the 

program  and is currently working on its next phase.

At times, though, it becomes tough to manage the 

expectations of donors and help a NGO achieve its 

objectives simultaneously. Last year due to recession, 

one organization was unable to carry out activities on 

time and a donor became apprehensive about continuing 

his support. Our team is constantly mediating between  

donors and NGOs, discussing various options and 

helping donors discover their ‘giving objective’ to  make 

an appropriate decision.

C
lie

nt
 S

er
vi

ce
s

State-wise Distribution Allocation across Expense Heads

OthersWorkshops/
training/surveys

Administrative

Teachers' 
training

Uniform

Project Coordination 
& Monitoring

Teachers' salary

Books/CDs/stationery
/school bags
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Listing
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96 new Tier I NGOs were listed this year bringing the total 
number of NGOs on GiveIndia to 200. We also introduced 
a Tier II listing, taking into account that many good 
organisations are not able to fulfil our criteria, primarily 
due to the way in which they work with their beneficiaries, 
or in the way they are organised.  We listed 34 Tier II 
NGOs during the year.

We held workshops in Ahmedabad, Bangalore, Chennai, 
Hyderabad, Kolkata, Mumbai, Madurai and Patna. Each 
workshop had representatives from over 40 NGOs.  

Renewals this year were better planned and executed. 
NGOs were expected to clear overdue feedbacks 
(pending for more than 6 months) to ensure registration 

’ ’for 08-09. 7 NGOs were delisted during renewals either 
due to non-compliance of norms or overdue feedbacks 
not being cleared. 

This year also saw a review of several of our Listing 
criteria. Two important examples being:

(I) The definition of ‘poor’ was reworked upward 
from monthly family income of Rs.3,000 to 
Rs.4,250 for poor and monthly family income of 
Rs.7,000 to Rs.15,000 for disabled and

Tier I Tier II 

Listing Donation Rs. 7,500 Rs.5,000

Listing valid for From time of going live up to 30th November From time of going live up to 31st January

Approximate time frame
 to get  listed

Three months One week

Donation Options NGOs  can create 5 Donations Options along with Corpus Fund 
& General Fund. Additional donation options can be created for 
Rs. 500 each.

No, you cannot create any Donations Options

Yes, any visitor to the site sees your NGO’s  information 
and can make a donation to NGO 

NGO (or its supporters) can only set up iGive pages that help 
channel funds to the NGO so NGO must drive visitors to their 
iGive page.

iGive NGO can set up iGive pages to raise funds.  No feedback is 
required for iGive pages

 iGive pages are  the only way for a NGO to raise funds on 
GiveIndia. No feedback is required for iGive pages

Feedback NGO must provide feedback for their Donation Options 
but not for iGive pages

NGO does not have to give feedback for funds raised, 
since they come via iGive pages

Best suited for NGOs that have the ability to provide individual feedback 
for each beneficiary / donation option.
NGOs that are able to break down their projects into DO 
amounts in the range of Rs.500 - Rs.15,000  
beneficiary/DO.

NGOs that have a base of retail donors and the ability to 
reach out to them. 
NGOs that are participating in an event (such as a 
Marathon or Joy of Giving Week) and need an online 
payment gateway. 
NGOs that have someone that wants to raise/donate a large 
amount to them. 

Visible as a listed NGO

Difference between tier I and Tier II NGOs

(ii) The definitions of ‘Religious’ & ‘Political’ were 
more precisely articulated.
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Feedback
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GiveIndia’s assurance to the donor is that their money will 
reach the intended beneficiary and make a difference in 
her/his life. We give this assurance to the donor in the 
form of a feedback report.

So what is a feedback report? It is basically a report that 
provides independently verifiable information about the 
utilization of a donation. For example:

Last year we sent over 15,000 such reports. One of our 
goals for last year was to ensure that donors receive their 
feedbacks much faster through better processes and 
systems and there is no delay at our end. We are happy to 
report that more than 80% of the donors are now 
receiving their feedback reports within 4 months of 
having made the donation. A team of one person in 
GiveIndia and some very systematic processes that we 
use, make this possible. The NGO sends the report to us; 
we process the same with the help of a rural BPO and 
then pass the same on to the donor. 

Our other goal for this year was to provide physical 
verification of beneficiaries to provide greater 
transparency and credibility of the feedback reports we 
send to you. Thus, the process of Verification Visits was 
started this year. This involves verifying whether a 
beneficiary actually exists and whether s/he received the 
benefits of the donations as was claimed in the feedback 
repor t. These visits are surprise visits to the 
NGO/beneficiary. Over 50 visits have been completed 
with the help of volunteers from all over the country and 
to our delight we found a near 100% authenticity of 
information being given by the NGOs through their 
reports, As this was carried out by volunteers this was a 
zero-cost activity which was our aim in the first place. 
We will soon make these reports available to you on our 
website along with the experiences of the person who 
went for the visit.

Over the next year we want to focus on improving the 
quality of reports being given to us by the NGOs based on 
donor feedback. We hope that this will substantially 
increase the engagement of donors to the causes they 
support.

    
    

 

 

Transaction number:                                      TRN-0000755707/TD-0000762098

 
 

 

 

Transaction date:                                           08-Jul-2009

Name of the donor :                                       XXXXXX

Purpose of donation :                                    A sight saving surgery (under General Anesthesia)
                                                                       for a poor child
Units :                                                            1 

Amount:                                                         US Dollar 111.5 (~INR 5371)

Beneficiary Details

Name:                                                            Nitish Kumar

Age:                                                               11 years

Add:                                                               Gali No. 8, Connaught Place, New Delhi

Type of surgery:                                             Retina

Date of surgery:                                             7th Oct, 09

Brief Description
Nitish Kumar, 11 years old boy, from Bihar, was having retinal problem of both his 
eyes due to which his vision got affected. He was having a tough time, at this 
tender age, he could not study or play likes other normal children. He had to leave 
his studies due to his problems. His father is a humble farmer, who has 3 other 
children to look after. From last one year he is bringing his son regularly for the 
treatment to our hospital; in the hope that his son’s vision may be saved from 
further deterioration. On 7th Oct,09 his right eye was operated.
P/o: During his follow up visit he showed improvement in his functional vision; his 
father says he can now see things more clearly than before. The doctors say that 
in Retina cases vision will improve as some more time passes.

 “The feedback on how the small amount contributed by me has been put to good use by 
your organisation is amazing considering the amount of detailing and effort that has gone 
towards it. I feel happy that GiveIndia has utilised whatever little I contributed for a great 
cause and this feedback motivates me to contribute more from the coming month 
towards charitable purposes through GiveIndia." - GiveIndia Donor

GiveIndia 09    Annual Report 2008- 9               
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Our basket of Tier I NGOs range from small to large as indicated

 in the table below

In the year 2008-2009, excluding funds channelled

 through Grants made

Funds received through Number of NGOs

Less than 50,000 63

From 50,000 to 1 lac 44

From 1  to 5 lacs 69

From 5 to 10 lacs 20

Above 10 lacs 11

Total Rs. 5,57,78,934 To 207 NGOs

Median 0.87 lacs

 Average  2.69 lacs

Budget size (in Rs) Number of NGOs

Up to 5 lacs 15

5 to 25 lacs 50

25 lacs to 1 crore 65

1 to 5 crore 53

Above 5 crores 18

Average 23.89 lacs

Median 54.50lacs

Total Disbursements (incl. Disaster-related and Read to Lead)

Funds received through Number of NGOs

Less than 50,000 58

From 50,000 to 1 lac 38

From 1  to 5 lacs 60

From 5 to 10 lacs 26

Above 10 lacs 46

Total Rs. 22,98,14,787 To 228 NGOs

Median  1.62 lacs

  Average 10.07 lacs

Statistics

Distribution of our partner NGOs 

Zone Number

North 19

South 98

East 28

West 55

Total 200
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Complete schedules, notes to the accounts and the auditors’ report are available at www.GiveIndia.org
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STATEMENT OF INCOME AND EXPENDITURE ACCOUNT 
FOR THE YEAR ENDED MARCH 31, 2009

STATEMENT OF FUND FLOW FOR THE YEAR ENDED MARCH 31, 2009                 

For the year ended on March 31

2009 2008
(Rupees) (Rupees)

Sources of Funds

  Income from Charity Advice                               10,116,631                   

Received for Small Grants Program 34,023,261

                  Received from sale of fixed assets                       

14,466,134 

                   

-

                                         Other Income 722,035

                              

346,924

                     Contribution to Earmarked Funds  266,973,919 

                        

 157,235,201 

                                Redemption of Investments

Decrease in Net Current Assets

64,714,543

                    

67,009,671 

-

                     

Income on Investments 5,792,631                  3,755,042  

383,083,504                    252,929,603                               

                                         

                    Application of Funds

Addition to Fixed Assets  160,413                    115,529                         

Purchase of Investments 59,148,830 73,500,000                 

                   

                     

                     

                     

                     

                        

                 
                             

Decrease in Unsecured Loans                    

24,472,245 
 

Disbursements under Small Grants Program 34,118,258                    

130,464,587 Disbursements from Earmarked Funds 241,825,091                    

Grants Disbursed to other organisations -                   

8,911,115

 

Personnel Expenses 9,159,959                      

 3,013,226 

 

Promotional Expenses 

Technical Expenses 

11,994 

1,936,006

                    

1,950,848 

480,983                      

Administrative and other expenses 5,300,446                              

9,430,622 

                  

 

 383,083,504  252,929,603

Less : Current Liabilities and Provisions 10

Loans & Advances 1,686,727

Less : Accumulated Depreciation 3,772,940 

Current Assets, Loans and Advances 9

As per our report of even date attached

For Deloitte Haskins & Sells For GIVE Foundation
Chartered Accountants

R. Laxminarayan        N Vaghul    Venkat K.N.
Partner  Chairman     Director

Place: Mumbai    Place: Mumbai 
Date: 23/07/2009    Date: 23/07/2009

Sources of Funds

Capital Funds

Share Capital 1 25,200 25,200

Corpus Fund 2

Reserves & Surplus

3 236,632 

 

As at March 31 

Schedule
2008 2009

(Rupees)

Funds Earmarked 
 for disbursement to developmental i)
organisations

  - Funds raised for other developmental 
organisations 5 31,023,427

  - Grant Balances 6 2,399,752

BALANCE SHEET AS AT MARCH 31, 2009

(Rupees)

TOTAL  51,168,434  
Application of Funds

Fixed Assets

Gross Block 4,079,455

Net Block 306,515

 

 

 

 

                  

 

preferences 
 ii)for application as per Donors’

Investments 8 22,466,112 

Sundry Debtors 13,985,955 

Cash and Bank Balances 17,790,403 

Other Current Assets 642,873

34,105,958

 Current Liabilities 5,227,778

10,857,115

Increase in Net Current Assets 

590,448

Capital Grant

4

 10,000,000 

7,483,423 

7

Provisions 482,373 

5,710,151
Net Current Assets 28,395,807 

TOTAL

3,890,808 

 10,000,000 

 193,145 

                                         

56,172,255 

-

77,067,778

4,239,868

349,060

            

                       

                     

                    

                          

14,457,938

16,900,403 

46,714,105

2,436,068

1,694,413 

65,302,524

5,069,676 

10,677,178 

414,533

5,484,209

59,818,315
77,067,778  51,168,434

Significant Accounting Policies 
and Notes to the Accounts 18 -

Decrease in Secured Loans - -

31,422,507

-

Schedule (Rupees)

 Income 

  Revenue Grants drawn  2,304,760 3,467,322 

  Income from Charity Advisory Services 10,857,115  10,116,631 11

(Rupees)

Year ended March 31

 2009  2008
(Rupees)

  Income from Current Investments 5,792,631 3,755,042 

  Other Income 722,035 

19,676,541  17,685,919 

 Expenditure 

 Personnel Expenses 

12

9,159,959 8,170,113

 Technical Expenses 

13

1,936,006 3,013,225 

 Promotional Expenses 

14

11,994 480,983

 Administrative and Other Expenses 

15

16

17  5,300,446 

138,088

 Depreciation  

 117,868 

 Less: Transferred from Capital Grant Reserve (43,487)

74,381 97,640

16,482,786 14,553,320

3,193,755 3,132,599

Add: Provision for Gratuity and Leave
Encashment written- back as per acturial 
valuation

Balance Carried to the Balance Sheet 10,677,178 7,483,423 

Significant Accounting Policies and              

(40,448)

Excess of income over expenditure

Add: Balance brought forward from the 
previous year

7,483,423 4,251,316

-

 2,791,359 

346,924

99,508

 Notes to the Accounts 18

Basic and Diluted Earnings Per Share 
(Face value of Rs 10/-) (Refer Note B-6 
of schedule 18) 1,267.36 1,243.09 

Increase in Unsecured Loans  - -

-

-
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 IDENTITY

Name & Address of Main Bankers

Name & Address of Auditors:

VISION AND IMPACT

Mission:

Vision:

>

>

>

> 

  We are registered as a not-for-profit company under section 25 of the 

  companies Act, 1956. (Reg. No. 04-37902, dtd. April 28, 2000), 

     with the RoC, Gujarat.

   MoA and AoA are available on request

   We are registered u/s 12A of the Income Tax Act, 1961, and with the DIT 

  exemptions), Gujarat u/s 80G, valid till March 31, 2008. (Reg. 

      No.DIT(E)/80G(5)/862/04-05.

  We are registered under section 6 (1) (a) of the Foreign Contribution 

      (Regulation) Act, 1976 (FCRA Reg. No. 041910285).

Visitors are welcome to the addresses given on the “contact us” link on our 

website.

: ICICI Bank Ltd., Drive In Road Branch, 

Ahmedabad 380 054.

 M/s Deloitte Haskins & Sells, Chartered 

Accountants, 12, Dr. Annie Besant Road, Opp. Shiv Sagar Estate, Worli, 

Mumbai 400 018, India. 

 Our mission is to promote efficient and effective giving that 

provides greater opportunities for the poor in India.

 A strong "giving" culture where Indians donate 2% of their income 

every year to a cause that matters. A vibrant "philanthropy marketplace" to 

ensure that the most efficient and effective nonprofits get access to the 

most resources.

ACCOUNTABILITY AND TRANSPARENCY

>

> 

    No remuneration, sitting fees or any other form of compensation has been

      paid since inception of the Foundation, to any Board member, trustee 

or shareholder.

   The following reimbursements have been made to Board Members:

Travelling Expenses (to attend Board meetings):  Nil  

No other reimbursements have been made to any Board member, trustee or 

shareholder.

  CEO's REMUNERATION:  Rs. 10,61,677 (Rs. Ten Lacs Sixty one Thousand 

Six hundred seventy seven only)

    REMUNERATION OF 3 HIGHEST PAID STAFF MEMBERS:

   Rs.  1,60,000/- p.m.     Rs. 93,101/- p.m.      Rs. 60,601/- p.m.

 REMUNERATION OF THE LOWEST PAID STAFF MEMBER: 

Rs. 5,100/- p.m.

   STAFF DETAILS: (as at March 31, 2009)*

All Directors are “volunteers” giving their time pro bono. They are not included 

in the details above.

 DISTRIBUTION OF STAFF ACCORDING TO SALARY LEVELS 

(as at March 31, 2009)

  

>

>

   

>

> 

>

>

>   The GIVE Board met four times in FY 2008-09 on April 23, 2008, July  

     23, 2008, November 21, 2008  and January 21, 2009. Minutes of the    

      Board meetings are documented and circulated.

    A Board Rotation Policy exists and is practised.

    The Board approves programmes, budgets, annual activity reports and

   audited financial statements. The Board ensures the organisation's     

      compliance with laws and regulations.

>

>
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Credibility Alliance Norms Compliance Report

Name Age Sex Position on Occupation  Area of Meetings 

Board Competency attended

Mr N. Vaghul 73 M Chairman Ex - Chairman, Banking & 4/4

ICICI Bank Ltd Finance

Ms Rama 52 F Director Strategic Mktg. Strategic 3/4

Bijapurkar Consultant Marketing

Mr Tarun Das 70 M Director Chief Mentor- Management 3/4

CII & Strategy

Mr. Kishore 62 M Director Managing Director 3/4
Chaukar                                                             Tata Industries ltd.

 

Ms. Arnavaz Aga    67       F         Director

Mr. Amit Chandra   41       M        Director           Managing Director                             4/4

                                                                               

Mr Venkat 39 M Director Director - GIVE Management 4/4
Krishnan Foundation

Gender Paid full time Paid part time Paid Consultants Unpaid Volunteers

Male 22 0 2 >5

Female 13 0 7 >5

The staff table includes

the salaries of both

staff as well as paid

consultants in the

respective categories

for the year ending

March 31, 2009.

Slab of gross  Male Female Total

plus benefits paid to staff

salary (in Rs.)

<5000 0 0 0

5,000 - 10,000 3 5 8

10,000 - 25,000 15 12 27

25,000 - 50,000 3 2 5

50,000 - 1,00,000 2 1 3

1,00,000 >                                    1             0          1

TOTAL 24 20 44

No. Name Designation Destination Purpose Gross Sponsored by
Expense (Rs.)
(Rs.)

1    Mathan      V.P. - PRG            U.S.A           Residential Programme        84,316       Global Giving           
                                                                                                                                        (60%)

2    Kanchan   Head Projects       U.S.A           Residential Programme        84,316      Global Giving           
                                                                                                                                        (60%)

3    Ujwal             C.E.O.              U.S.A.                                                  1,10,000       

4    Dhaval            C.I.O.               U.S.A.                         
                                                                                                                

Limited

and operations

>

>  

  TOTAL COST OF NATIONAL TRAVEL BY ALL PERSONNEL (INCLUDING 

TOTAL COST OF INTERNATIONAL TRAVEL BY ALL PERSONNEL

GOVERNANCE - DETAILS OF BOARD MEMBERS: (as at March 31, 2009)

– Bain Capital 
Finance

Management 4/4

Varkey

 Tuli 

Director- Thermax

Management 

 (INCLUDING VOLUNTEERS) & BOARD MEMBERS:

VOLUNTEERS) & BOARD MEMBERS:

3,88,631

Human Development Stock 
Exchange Forum

 UNDP (100%)
Thakar 

Udani 
Human Development Stock 

Exchange Forum
1,10,000   UNDP (100%)

Total 

Rs. 2,71,132



List of Personnel as on March 31, 2009

Aditi Salhotra

Amita Chauhan          

Anurag Atal 

Ashwin Amin 

Dhaval Udani 

Digvijay Lal Sinha 

Gopi Venkataraman

Hema Lumba 

Hussain Panjwani 

James Maibam  

Kanchan Tuli 

Kapil Sharma 

Karpagavalli M 

Kiran Raj S 

Larry Rymbai 

Manshunngam Ramsan  

Mathan Varkey  

Meena Dave 

Michael Faras 

Mililnd Rane 

Monika Thukrul 

Prasad Jagushte 
Rajasekhar Mamidanna

Rekha Koita 

Ruchita Malhotra  

Rupali Malve  

Sambhaji Kesarkar 

Sandeep Jain 

Sanjay Avasare  

Sanjyoth Kamath  

Shabir Hussain 

Shilpa Maroo 

Shiraj Dej 

Shivaji Ghanavat 

Smita Nayar 

Suchita Sawant 

Suprina Dunga 

Swati Anil 

Tarika Vaswani 

Ujwal Thakar 

Umesh Nayak 

Donations by country

India 
83%

Other
4%

UK 
2%

US 
11%

Employment

Environment
1%

Human
Rights

1%

Youth
Welfare

1%

Children
29%Health

Women
5%

5%

29%Health
10%

Education
22%

Physically
Challenged

15%

Elderly
11%

15%

Donations by cause

Key Volunteers as on March 31, 2009

India UK 

Aarti Madhusudan

Bimal R

Birendra Dass 

Jasmine Wadhawan

Mayuri Mazumdar

Natasha Baisiwalla

Rajesh Pathy

Sanghamitra 
Bhattacharya

Vimal Suthar

Vrinda Narayan

Apoorva Bhandari

and several others...

Adnan Kapadia 

Aruna Sampath 

Awaneesh Verma

Hari Srinivasan 

Pawan Mehra

Rakesh Menon  

Upendra Bhatt

Viji Sampath 

US
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